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Al Bustan Palace Hotel
to host business elite

MUSCAT — Oman’s top
corporate and  business
community will assemble at

the Al Bustan Palace
InterContinental Haotel
Muscat on October 2, for the

latest Oman Business Forum
lunch.

Expected to attract over
150 business puests, the
Oman Business Forum lunch
will host guest speaker
Michael Caines, Project
Director of the Muscat Golf
Cousse Project -(MGCP),
who 15 expected o talk
further about the Sulianate’™s
most unigque urban living and
lefsure progect to date,

Taking place m  the
Hotel's Gull of Oman
Function Room, the OBF is a4
networking forum, held
every two months at the Al
Bustan Palace Hotel.

Each lunch features a
high-profile guest of honour
who addresses attendees
with a short presentation on
current  topical  business
matters n the Sultanate, It
also features Gulf Aar, V-
Kool Oman, and Oman
Resources  Development
Consultants (QORDC), as
evenl partners for the coming
forum. Its business pariners
for 2005: Ociped, MHD,
QUA and PRD nationwide,
will also be present,

The Forum is targeted at
all businesses in Oman, and

By A Staff Reporter

offers new companies the
opportunity  to  introduce
themselves and build their
corporate image and brand
within the community.

As the key sponsor and
organiser of the event, Will
Blake, Assistant Director of
Sales at the Al Bustan Palace
Hotel said, "The forum
allows like-minded business
members of all nationalities
to  network, exchange
insights into the market and
often provide opportunities

for IR business
relationships.
We like to make sure that

our lunches are a welcome
break from the stress of the
office, allowing members to
mix with other businesses
while listening to 4 short
presentation from a varety
of  high-profile  guest
Hlﬂﬂkﬂm”

This is the ffth Oman
Business Forum lunch (o be
held since the Forum was
first launched at the end of
last year.

“We hope that the Forum
will continue to grow and
that companies will continue
to find our lunches beneficial
and informative, helping
them gain insight into
Oman’s fast changing
commercial arena,” adds
Blake.



